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BBC Learning works in three broad ways 

We commission programmes 

with an educational aim 

We use programmes to run 

campaigns to create 

educational experiences 

We produce online materials 

for learners, teachers and 

mainstream audiences 



We are evolving the Knowledge and Learning (K&L) websites 

to a consistent and unified audience experience



Research tells us that there are 3 key barriers that currently hinder 

audiences finding our K&L content, but who are otherwise motivated by 

factual / knowledge content 



iWonder – our new factual and learning brand 



BBC iWonder guides 
They are talent led, interactive stories based around provocative and intriguing 

questions. Commissioned by Learning in line with strategic and genre priorities. 



DEMO of iWonder GUIDE 

http://www.bbc.co.uk/guides/zqcmvcw




Using 

Twitter to 

feed 

curiosity 
 



We will continue to develop iWonder 

Increased interactivity 

New timeline format 

http://scrubbable.beta.gd/#/video/5
http://www.test.bbc.co.uk/timelines/zkk6b9q


iWonder work alongside revamped genre pages 



We are 

evolving our 

formal learning 

offer 



The first links from our linking out policy have begun 



We are rationalising our multiple school brands 



And changing how we refer to some content 



We plan to improve the K&L beta look and feel… 
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BBC Learning formal spend as part of total K&L product 
  10/11 11/12 12/13 13/14 14/15 forecasts 

          

Adults   

Adult Skills 1.2 1.2 0.5  0.1 

Languages 0.6 0.6 0.2 0.0  

Media Literacy  0.2 0.1 0.3 0.1  

Ouch 0.3 0.0 0.0 0.0  

Total Adults 2.3 1.9 1.0 0.2  0.4 

    

5-19s   

Bitesize* 2.1 2.5 2.7 2.8  

Blast 0.6 0.0 0.0 0.0 

Teachers/Parents/Class Clips 2.8 2.5 1.6 1.5  

TV Support Projects 0.2 0.1 0.6 0.0  

Total 5-19s 5.6 5.1 4.9 4.3  3.6 

    

Total Formal  7.9 7.0 5.9 4.5 4.0 

Total Informal     4.6 4.4 4.5 

Total Product development     2.0 0.4 0.6 

          

FM Spend*     4.0 3.0 2.7 

          

Total K&L Product     16.5 12.3 11.9 

* Includes Infographics 

spend in 12/13 and 

13/14 

* Net and exclusive of 

central management 

costs  
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We have a busy six months ahead 

 



BBC Learning has annual strategic priorities 

 

2014 World War One 

2016 Shakespeare 

2015 Digital Creativity 
and Coding 




