


BBC Learning works in three broad ways 

We commission programmes 

with an educational aim 

We use programmes to run 

campaigns to create 

educational experiences 

We produce online materials 

for learners, teachers and 

mainstream audiences 



We are evolving the Knowledge and Learning (K&L) websites 

to a consistent and unified audience experience



Research tells us that there are 3 key barriers that currently hinder 

audiences finding our K&L content, but who are otherwise motivated by 

factual / knowledge content 



iWonder – our new factual and learning brand 



BBC iWonder guides 
They are talent led, interactive stories based around provocative and intriguing questions. 

Commissioned by Learning in line with strategic and genre priorities. 



DEMO of iWonder GUIDE 

http://www.bbc.co.uk/guides/zqcmvcw


We will continue to develop iWonder 

Increased interactivity 

New timeline format 

http://scrubbable.beta.gd/#/video/5
http://www.test.bbc.co.uk/timelines/zkk6b9q


We are evolving 

our formal learning 

content and will 

rebrand it under 

the Bitesize label 





• EBU drama (15’) £80k 

 

• Stories from around the World (30’) £50-60k 

      

• Primary Science – Sound (30’) £50k 

 

• Primary Science – Evolution and Inheritance (30’) £50k 

 

• Secondary Geography – India (60’) £120k 





BBC Learning has annual strategic priorities 

 

2014 World War One 

2016 Shakespeare 

2015 Digital Creativity 
and Coding 




