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Agenda 

• Discuss how we deliver the BBC’s commitment to Learning  

 

• Highlight some of our most recent work 

 

• Update on plans for our new online product 

 

• Outline of BBC Learning spending 

 

• What’s next for BBC Learning? 



Education is at the heart of the BBC’s 

public service mission 

 
“Inform, Educate and Entertain” 



The Learning department leads the BBC’s 

education strategy 

 
To inspire a life full of learning for all audiences 



BBC Learning works in three broad areas… 
We commission 

programmes with an 

educational aim 

We use programmes to 

run campaigns to create 

educational experiences 

We produce online 

materials for learners, 

teachers and mainstream 

audiences 





Your Paintings – 

Masterpieces in Schools 



BBC Learning Radio 1 Academy in Derry-

Londonderry 



Mr Bloom & Friends 

Big Day Out 



In August, we launched our National 4 & 5 content 



BBC Learning Zone 

Just a Few Drinks BBC Learning Zone 

Children of World War II 



The Knowledge & 

Learning Product 



Our K&L vision is to create a unified product and 

consistent audience experience  



K&L has some key themes 

Curriculum Topical Concepts Interactive 

Responsive across all screens 

Personal 



K&L will be made up of three elements: 

Our traditional genre pages… 



…our formal learning content 





…and our new factual and learning content through interactive 

guides 



Immersive and interactive guides are at 

the heart of the new K&L product 











They will be fully responsive 



High level roadmap 

Topical launch 

Q3 2012 

Curriculum content – 

K&L Beta Q2 2013 

Introduction of 

guides Q1 2014 

Restyle curriculum content 

and homepage Q2 2014 

People, Timelines, 

Q3 2014 



Outline of BBC Learning spend 

• There has been little content spend so far this year against Formal 

online areas. 

 

• Majority of spend in formal learning has covered core and 

additional staffing required to map and migrate existing content to 

new K&L platform. 

 

• The bulk of this work has been across the Schools / Class Clips 

area. 

 

• Except for limited amounts of content spend for Bitesize, Schools 

and Adults – the only other external spend has been on 

Infographics 



BBC Learning formal spend as part of total K&L product 
  2010/11 2011/12 2012/13 13/14 Forecast 

          

Adults   

Adult Skills 1.2 1.2 0.5   

Languages 0.6 0.6 0.2   

Media Literacy  0.2 0.1 0.3   

Ouch 0.3 0.0 0.0   

Total Adults 2.3 1.9 1.0 0.1  

    

5-19s   

Bitesize* 2.1 2.5 2.7   

Blast 0.6 0.0 0.0   

Teachers/Parents/Class Clips 2.8 2.5 1.6   

TV Support Projects 0.2 0.1 0.6   

Total 5-19s 5.6 5.1 4.9 4.9  

    

Total Formal  7.9 7.0 5.9 5.0 

Total Informal     4.6 3.7 

Total Product development     2.0 1.0 

          

FM Spend*     4.0 3.6 

          

Total K&L Product     16.5 13.3 

* Includes 

Infographics spend 

* Net and exclusive of 

central management 

costs  



Next steps for BBC Learning 

2014 World War One 

2016 Shakespeare 

2015 Digital Creativity 
and Coding 



Questions 


